
 
 

Why Tell Stories? 
In the introduction to this course, you learned that human beings tell stories 

because they create an emotional connection.  This is an important aspect, but is 

only one of many reasons why storytelling is so effective.   

 

Have you ever heard a story that left you wondering “What is this guy talking 
about?  Why should I care?”  If you haven’t, you’re the only one.  More 
importantly, have you ever told a story that left others wondering, “What are you 
talking about?” and “Why should I care?” If your answer is ‘no’, then you’re not 
telling enough stories.   

 

Every one of us, at some point, has told a story that didn’t go over well. 
 

So what are the other reasons you should tell stories?  In his book, Lead with a 

Story, author Paul Smith highlights 10 compelling reasons to tell stories: 

 

Reason 1 - Storytelling is simple.  In the introductory lesson, you learned that 

human beings have always told stories.  Anyone can do it. You don’t need a 
college degree to tell stories.    

 

Reason 2 - Storytelling is timeless. Because human beings have always told 

stories, it is not a fad, unlike many other ideas that come along in the business 

world.  Storytelling is especially powerful for leaders, and it always will be. 

 

Reason 3 - Stories are demographic-proof.  Everybody— regardless of age, race, 

socio-economic status, or gender— likes to listen to stories.  

 

Reason 4 - Stories are contagious.  The best stories spread by word-of-mouth. 
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Before human beings invented the written word, the only way to pass on their 

stories was to tell them.  One person told another, and they were passed down 

through the generations.  Think about stories that you’ve heard and then shared 
with others.   

 

Reason 5 - Stories are easier to remember.  According to psychologist Jerome 

Bruner, facts are 20 times more likely to be remembered if they are part of a story.   

 

Reason 6 - Stories inspire. Have you ever heard someone walk out of a business 

meeting and say, “Wow! You’ll never believe the PowerPoint presentation I just 
saw!”  Probably not, because most of the people walking out of a Power Point 

presentation are just trying to wake up.  You have , however, heard people say 

Wow, you should hear the story that I just heard”.  This is especially true when 

people see great movies.   

 

Reason 7 - Stories appeal to all types of learners. In any group, about two out of 

five people will be predominantly visual learners.   They learn best from videos, 

diagrams, or illustrations.  

 

Another two out of five will be auditory.  They learn best through the spoken word, 

such as lectures or discussions.  

 

The remaining one out of  five person is kinesthetic.  They learn best by doing, 

experiencing, or feeling.   

 

Storytelling has aspects that work for all three types of learners. Visual learners 

appreciate the mental pictures that your story creates.  Auditory learners focus on 

words and the storyteller’s voice.  Kinesthetic learners remember the emotional  

connections and feelings from a story.  
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Reason 8 - Stories fit better where most of the learning happens in the 

workplace. According to communications expert Evelyn Clark, “Up to 70 percent 

of the new skills, information and competence in the workplace is acquired through 

“informal learning” such as what happens in team settings, mentoring, and peer-
to-peer communication. And the bedrock of informal learning is storytelling.  

 

Reason 9 - Stories put the listener in a mental learning mode. According to 

best-selling author and training coach Margaret Parkin, storytelling “re-creates in 

us that emotional state of curiosity which is ever present in children, but which as 

adults we tend to lose. Once in this childlike state, we tend to be more receptive 

and interested in the information we are given.”  
 

Author and organizational narrative expert David Hutchens points out, 

“storytelling puts listeners in a different orientation. They put their pens and 

pencils down, they open up their posture, and just listen.”  

 

10. Telling stories shows respect for the audience. Stories get your message 

across without arrogantly telling listeners what to think or do. Regarding what to 

think, storytelling author Annette Simmons observed, “Stories give people freedom 

to come to their own conclusions. People who reject predigested conclusions might 

just agree with your interpretations if you get out of their face long enough for 

them to see what you have seen.”  

 

To underscore the reason why to tell stories, especially in the workplace, corporate 

storyteller David Armstrong suggests, “If there was ever a time when you could 

just order people to do something [at work], it has long since passed. Telling a 

story, where you underline the moral, is a great way of explaining to people what  

needs to be done, without saying, ‘Do this!’ ” This answers the question, why? 
 

 

 

 

52 Storytelling Tips             3        www.SpeakingCPR.com 

 
 

http://www.speakin/


 
 

 

ACTION STEP:  In the file that you started last week, record the names of stories 

that have affected your life. They can be fictional or true.  Next to each, record the 

reasons why these stories impacted you.   

 

For example, you may have been motivated to action by a movie you’ve seen;   
encouraged by a speech you’ve heard; or inspired by Bible stories you’ve read.  
The reasons you write will likely be the reasons audiences will want to hear your 

stories.  

 

A recommended resource this week is the book, Lead with a Story, written by Paul 

Smith. 

 

Until next week, always remember, you have a story that someone needs to 

hear. 

 

 

 

 

See below for additional resources… 
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Recommended Resources 
 

 1)  Inject More Humor into Your Presentations  Click on this link: 

      Inject More Humor into Your Presentations 

 
 2)  Go Ahead and Laugh!  Click on this link:  

      Go Ahead and Laugh 

 

 3)  Stand Up, Stand OUT!  Click on this link: 

      Stand Up, Stand OUT! 

 

 4)  EDGE of Their Seats Storytelling  

      Click on this link:  Edge of Their Seats Storytelling 

 

 5)  Hollywood Presentation Skills   

      Click on this link: Hollywood Presentation Skills 

 

 

Michael’s Background & Raving Fans 
 

For many years, Michael Davis gave presentations and speeches that were, in a word, 

ineffective.  Mistakes, confusing messages, and ignorance about the art of public 

speaking and persuasion led to failure to convert prospective clients into paying 

clients. 

 

Then a chance meeting with World Champion speaker David Brooks opened the door 

to meeting many other World Champion and Hall of Fame speakers.  Investment of 

time, energy and thousands of dollars in training and coaching helped him develop 

the skills to become a speaker and leader who influences, impacts, and inspires 

others.  In 2011, he earned the certification of World Class Speech Coach.  He also 

studies the art of comedy and movie making to learn new skills that can take speech 

creation and delivery to new levels. 
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Last summer, when I spoke and promoted to subscribe to [my email newsletter] Hot Marketing 

Tips, I got a big fat zero sign ups. 

 

At your wise suggestion, I passed the signup clipboard around the room this time. When you 

first mentioned it, it felt very old-fashion and not trendy or technology driven. I set a goal for 50 

new sign ups. Probably 2 times more than I have ever had sign up at one time. 

 

When I tallied the new subscribers after the lunch yesterday, we hit a total of 72!  I think that is 

about 46% of the room.   THANKS!” 

Drew Dinkelacker 

President, The Marketing Accelerator 

 

************************ 

 

E aluate to Ele ate is a powerful program. E ery speaker should hear it… t i e!  

 

Darren LaCroix 

2001 World Champion of Public Speaking 

 
************************ 

  
Mike helped me fine tune a 10-minute presentation from too much i for atio  into a clear, 

to-the-point focus that has not only given me more confidence, but generating more positive 

feedback from the audience NOW than I did before meeting with Mike. 

 

Mike has a unique ability to help you focus on the main point(s) of your presentation and then 

how to present them in a way that is easy for those in the audience to understand.  

 

Doug Smith 

Sr. Account Executive 

Hubbard Interactive 

 

************************ 

 

 Mike has an easy way of working with you that isn’t intimidating… Amazing, insightful 

feedback… My presentations are now far more interesting and result in additional sales of my 

services. No matter what the level of speaking at which you may be performing, you’re sure to 

improve with Mike Davis.  

Joann Westwood  

Westwood Virtual Associates, LLC 

 

************************ 

  

 Mike Da is breathed life into a topic that many of our group of trial lawyers take for granted, 

that public speaking is both an art and a science.  It is clear that Mike is himself passionate 

about this topic and his insights are invaluable for those facing the daunting task of public  
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speaki g for the first ti e a d for those seaso ed etera s ehi d the podiu . 
David Williamson 

Attorney 

 

 ************************ 

 

 The success I enjoyed in the Toastmasters World Championship of Public Speaking is the result 

of coaching I received from Mike Davis. He helped me refine and deliver a speech that carried  

me all the way to the finals. His tireless dedication is outstanding! Mike Davis will help you  

communicate better and be more su essful.  

Phil Barth 

Portfolio Manager 

International Paper 

 

************************ 

 

 Mi hael has o pletely ope ed y eyes! I’  performing at an entirely new level. I went into 

my last event with the utmost confidence thanks to him. He even called me the night before 

with a few last-minute reminders! If you speak for a living — if your revenue depends on your 

ability to communicate, you NEED Michael Davis!  

Brennan Scanlon  

Co-Executive Director 

Business Network International 

 

 ************************ 

 

I re o e d the oaching services of Michael Davis.  He helped me to put a new, more 

meaningful spin on my existing presentations that enabled me to connect with my audience.  

He provided me with tools and resources that allowed me to gain confidence, decrease my 

anxiety, and more effectively get my message across.  Most importantly, he taught me how 

to have fun with public speaking!” 

 Dr. Laura Ward 

Cincinnati Children’s Hospital 
 

 ************************ 

 

 Tha k you for your oa hi g ith y LULAC A ards Gala spee h… I re ei ed o pli e ts 
from many people both for the speech content and for the delivery. 

 

Thank you for helping make it sharp and to the point.  Your suggestions to slow down, take my 

time reading the names of VIP attendees, the intro paragraph, etc. were invaluable as well as 

the coaching at the auditorium. 

 

I look forward to working with you on my next big presentation”. 

Lourdes Ribera 

State Director – LULAC Ohio 

President – LULAC Cincinnati 

 


